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During research on the basis of procedures of an assessment of a level of partner communications, the analysis of 
partners and partner attitudes on RUPTE "Orsha linen mill" the level of partner attitudes at the enterprise is estimated 
and value of clients is certain. The complex of actions on introduction of marketing of partner attitudes on the 
enterprises, including offers is developed: on formation of a database of external partners, progress of attitudes of 
cooperation in innovations, in marketing, partner attitudes in the internal environment of the enterprise 
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In article it is defined to the concept "sustainable development", the regional aspect of a sustainable development is 
designated, the main directions of the analysis of cumulative economic potential, ecological potential are allocated, the 


